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Verifying that you are not a robot... Black Rifle Coffee Company (BRCC) has emerged as a prominent name in the coffee industry, resonating deeply with coffee aficionados and veterans alike. This American company stands out not only for its premium coffee blends but also for its unique story of origins and its commitment to supporting the military
community. In this article, we will delve into the genesis of Black Rifle Coffee Company, exploring the individuals who founded it, the vision driving its success, and the cultural significance it has cultivated since its inception. Origins of Black Rifle Coffee Company Founded in 2014, Black Rifle Coffee Company was established by Evan Hafer, a former
Green Beret, along with his partners, Matt Best and Jarred Taylor. Their collective passion for coffee, military service, and entrepreneurship played a pivotal role in shaping a brand that stands for patriotism and camaraderie. Evan Hafer: The Visionary Behind BRCC Evan Hafer’s journey began in the military, where he honed his skills in strategic
thinking, resilience, and teamwork—traits that would later influence his business acumen. After serving multiple tours with the U.S. Army Special Forces, Hafer recognized a significant gap in the premium coffee market catering to veterans and active-duty service members. His vision was clear: to create a coffee company that not only produced high-
quality products but also supported veterans and military families. In interviews, Hafer has emphasized the importance of crafting a coffee experience that parallels the quality of service he had rendered in the military. His deep love for coffee began long before BRCC came to fruition, starting with his habit of roasting beans during deployments. This
passion blossomed into a full-fledged business as fellow soldiers expressed interest in his brews. Matt Best and Jarred Taylor: Partners in Purpose Matt Best, a former Army Ranger, and Jarred Taylor, a veteran Air Force member and filmmaker, joined Evan Hafer to bring Black Rifle Coffee Company to life. Their diverse backgrounds complement each
other, providing a multi-faceted approach to the brand. Matt Best is not only a talented entrepreneur but also a social media influencer and filmmaker. His comedic videos and engaging content have garnered a significant following and helped to elevate BRCC’s profile in popular culture. Best’s entrepreneurial spirit and marketing acumen have been
instrumental in positioning the brand as a household name. Jarred Taylor added a unique voice through his creative storytelling and marketing strategies. Having served his country, Taylor understands the need for a strong community connection, which is why BRCC emphasizes its commitment to supporting veterans through various initiatives. Their
combined expertise ensures that Black Rifle Coffee Company functions with a strong sense of purpose while appealing to a broad audience. The Brand’s Mission: Fueling the American Spirit Black Rifle Coffee Company is more than just a coffee business; it is a movement that encapsulates the values of hard work, resilience, and loyalty. At the heart of
BRCC’s mission is an unwavering commitment to supporting the military community. This dedication manifests itself through several initiatives: Veteran Employment A majority of Black Rifle Coffee Company’s workforce consists of veterans. The founders believe in providing job opportunities for those who have served, ensuring that they have a
seamless transition into civilian life. BRCC'’s hiring practices reflect its core belief that veterans bring invaluable skills and experiences to the workforce. Community Engagement and Philanthropy BRCC actively participates in various philanthropic efforts, including donating a portion of profits to veteran organizations. By partnering with nonprofits
focused on veteran welfare, mental health, and suicide prevention, Black Rifle Coffee Company strives to make a positive impact on the lives of those who have served. Their commitment extends beyond business, emphasizing social responsibility and community involvement. Signature Blends and Offerings of BRCC The hallmark of Black Rifle Coffee
lies in its artisanal blends, each crafted with care and expertise. The company offers a range of products that cater to different coffee preferences, from light to dark roasts. Here’s a closer look at some signature offerings: AK-47 Espresso: Named after the iconic firearm, this blend is designed for those who prefer a robust and bold flavor profile.
Silencer Smooth: A fan favorite, this smooth medium roast provides a balanced taste that appeals to a wide audience. The products are not only focused on quality but also creatively packaged, making them ideal for gifts as well as personal use. The branding strongly resonates with military themes, combining the founders’ background with a fresh
take on the coffee industry. The Growth of Black Rifle Coffee Company Since its inception, Black Rifle Coffee Company has exploded in both popularity and sales. The brand has effectively utilized digital marketing strategies, leveraging social media platforms to reach a dedicated audience. BRCC’s digital campaigns often incorporate humor and
military culture, creating a strong connection with its customers. Innovating with Merchandise In addition to coffee, BRCC offers a variety of merchandise, including apparel, coffee accessories, and even cooking gear. The company has taken the branding of its coffee products and extended it to lifestyle items, further solidifying its position as a
culturally relevant and recognizable brand. Subscription Models and Customer Engagement Recognizing the trend towards convenience and commitment, Black Rifle Coffee Company has introduced subscription models for their products. Customers can sign up to have their favorite coffee delivered automatically, ensuring a consistent supply while
fostering brand loyalty. This business model has been instrumental in creating a dedicated community of coffee lovers who engage regularly with the brand, further elevating its impact. The Cultural Impact of BRCC Black Rifle Coffee Company symbolizes a broader cultural phenomenon—one that honors the service and sacrifices of military veterans
while redefining the coffee-drinking experience. The brand has struck a chord with many, becoming a voice for those who feel underrepresented in mainstream coffee culture. Representing Patriotism and Veteran Advocacy Through its marketing, BRCC has built a reputation as a patriotic brand. Its messaging often highlights themes of resilience,
brotherhood, and national pride. The company has also become increasingly popular among the “coffee and firearms” community, emphasizing Second Amendment rights and supporting individual freedoms. Community and Connection The real strength of Black Rifle Coffee Company lies in the community it has fostered. With a growing online
presence, BRCC encourages discussions among coffee lovers, veterans, and supporters of military initiatives. This sense of belonging fosters deeper connections, allowing individuals to share their stories and support one another. Conclusion: More Than Just Coffee Black Rifle Coffee Company stands as a testament to the power of passion, purpose,
and perseverance. Founded by military veterans who sought to create a community focused on high-quality coffee and veteran support, BRCC has successfully carved out a niche for itself in the competitive coffee industry. The founders, Evan Hafer, Matt Best, and Jarred Taylor, have transformed their experiences into a brand that resonates with
many Americans. Through innovative products, community engagement, and advocacy for veterans, Black Rifle Coffee has evolved into more than just a company; it is a movement grounded in values that reflect the courage and camaraderie of those who serve. As Black Rifle Coffee Company continues to grow and innovate, it remains essential to
recognize the vision behind it—a dedication not only to crafting the perfect cup of coffee but also to honoring the sacrifices of those who protect our freedoms. Whether you are a coffee enthusiast or someone who shares the values of service and loyalty, BRCC embodies the spirit of a nation united in purpose. What inspired the founding of Black Rifle
Coffee Company? The founding of Black Rifle Coffee Company was driven by a deep sense of purpose and a passion for quality coffee. The founders, many of whom are veterans, recognized that there was a significant gap in the coffee market, especially for those who served in the military. Their vision was to create a brand that not only provided
exceptional coffee but also celebrated the camaraderie and values instilled in them through their military service. Additionally, the founders wanted to create a company that would give back to the veteran community. This spirit of service is evident in their commitment to hiring veterans and supporting various veteran-focused charities. Black Rifle
Coffee Company aims to blend a premium coffee experience with a mission that resonates with their customer base, ensuring that every cup contributes to a greater cause. How does Black Rifle Coffee Company support veterans? Black Rifle Coffee Company is committed to supporting veterans through various initiatives, including hiring practices
and charitable contributions. The company actively recruits veterans, understanding the unique skills and experiences that military personnel bring to the civilian workforce. By providing job opportunities, they help veterans transition successfully to new careers, fostering a sense of purpose and community. In addition to employment, Black Rifle
Coffee Company invests a portion of their profits into veteran-focused charities. They engage in partnerships with organizations that provide resources and support to veterans, helping them with various challenges they face after service. This initiative underscores the company’s dedication to making a real difference in the lives of those who have
served. What types of coffee does Black Rifle Coffee Company offer? Black Rifle Coffee Company offers a diverse range of coffee products designed to cater to different tastes and preferences. Their offerings include various blends, single origin coffees, and unique roasts that are meticulously crafted to ensure a high-quality coffee experience.
Whether customers prefer a dark, robust flavor or a milder, smoother cup, there is something to suit every palate. The company also provides various formats, including whole bean, ground, and coffee pods. This range ensures that customers have flexibility in how they enjoy their coffee, whether at home, in the office, or on the go. Each product is
thoughtfully created to maintain quality and flavor, allowing coffee enthusiasts to savor the spirit of the brand with each sip. What sets Black Rifle Coffee Company apart from other coffee brands? One of the most distinguishing features of Black Rifle Coffee Company is its deep-rooted connection to the veteran community. Unlike many other coffee
brands, Black Rifle Coffee directly engages with military culture and actively incorporates that ethos into their branding and product offerings. This unique identity resonates with customers who value not only quality coffee but also a shared sense of purpose. In addition to their commitment to veterans, Black Rifle Coffee Company prioritizes
transparency and quality in their sourcing and roasting processes. The company works closely with coffee farmers to ensure ethical practices while delivering premium beans. Their emphasis on grade and freshness, combined with a strong community focus, helps them cultivate a loyal customer base that appreciates the mission behind each cup of
coffee. How does Black Rifle Coffee Company engage with its customers? Black Rifle Coffee Company engages with its customers through a multifaceted approach that combines strong social media presence, community events, and interactive campaigns. They utilize platforms like Instagram, Facebook, and YouTube to share their passion for coffee,
as well as military stories that resonate with their audience. This connection fosters a community of coffee lovers and veterans, encouraging dialogue and sharing experiences. The company also participates in local events, sponsoring races and gatherings that promote the veteran community and coffee culture. By encouraging customer participation
and interaction, Black Rifle Coffee Company cultivates a sense of belonging and loyalty among its fans. Their dedication to customer engagement strengthens the brand’s mission and emphasizes the importance of community and shared values. What charitable organizations does Black Rifle Coffee Company support? Black Rifle Coffee Company
collaborates with several charitable organizations focused on veteran welfare and community support. Notably, they partner with groups like the Special Operations Forces (SOF) Charity and the Veteran Outdoor Adventures program. These organizations provide essential services, from mental health support to outdoor recreational opportunities
tailored for veterans, helping them reintegrate into civilian life. In addition to direct partnerships, Black Rifle Coffee Company frequently hosts fundraising campaigns and events that amplify their impact. Through these efforts, they encourage their customer base to get involved and contribute to the causes they support. This commitment to
philanthropy showcases their belief in giving back and making a positive difference in the lives of veterans and their families. Is Black Rifle Coffee Company involved in any social or political movements? Black Rifle Coffee Company is openly supportive of various causes that align with their core values, particularly those that advocate for the military
and veteran communities. They are known for their stance on Second Amendment rights and have expressed support for the freedom of speech and expression. This alignment with social and political issues resonates with a large segment of their customer base. While the company actively engages in discussions surrounding rights and freedoms,
they also emphasize that their primary focus remains on quality coffee and supporting veterans. They believe in the importance of community dialogue and strive to inspire conversations that matter. This blend of advocacy and product dedication positions them as not just a coffee brand but as a voice within the broader community. How can
customers purchase Black Rifle Coffee Company products? Customers can purchase Black Rifle Coffee Company products through their official website, which offers a straightforward online shopping experience. The site features a wide range of coffee offerings, subscription plans, apparel, and merchandise, making it easy for customers to explore
everything the brand has to offer. Their user-friendly interface allows buyers to select their preferred coffee type, roast level, and format with ease. Additionally, Black Rifle Coffee Company products can also be found in select retail locations and specialty coffee shops across the country. They continually seek to expand their distribution channels,
allowing more coffee lovers to access their premium products. By offering various purchasing options, they aim to make their exceptional coffee available to a wider audience while maintaining a focus on quality and service. Please visit this URL to review a list of supported browsers. Note: Quote Data is Delayed At Least 15 MinutesMarket Data is
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you ever wondered where this successful coffee company started? In this article, we will take a brief look at the origins of Black Rifle Coffee Company and how it has grown into the thriving business it is today. The Beginning: A Story of Passion and Dedication The story of Black Rifle Coffee Company begins with its founder, Evan Hafer, who has
always been passionate about two things - coffee and the military. As a former Green Beret and a coffee lover, Hafer combined his two passions to create a brand that caters specifically to the military community. The Birth of Black Rifle Coffee In 2014, Hafer officially founded Black Rifle Coffee Company in Salt Lake City, Utah. Hafer’s vision was to
provide high-quality coffee to those who serve and support the military. By doing so, he aimed to bring a piece of the military culture and camaraderie into the coffee-drinking experience. A Coffee Brand with a Patriotic Mission Black Rifle Coffee Company is not just another coffee brand; it is built on a strong patriotic mission. The company proudly
supports veterans, active-duty military personnel, and first responders by donating a portion of their profits to organizations that assist these individuals. Supporting the Military Community Black Rifle Coffee Company shows its unwavering support for the military community through various initiatives. They partner with organizations like the Gary
Sinise Foundation, which provides support to veterans and first responders. By advocating for these heroes, Black Rifle Coffee Company has become more than just a coffee brand; it has become a symbol of gratitude and respect. Quality Beans for an Exceptional Cup of Joe One of the key factors that set Black Rifle Coffee Company apart from its
competitors is the exceptional quality of its coffee beans. The company sources its beans from different parts of the world, ensuring that only the finest beans make their way into their products. A Commitment to Ethical Sourcing Black Rifle Coffee Company takes great care in ethically sourcing their coffee beans. They work directly with farmers and
cooperatives, ensuring fair wages and sustainable farming practices. By doing so, they not only support the farmers but also respect the environment and the communities where their coffee originates. Expanding the Empire After its initial success, Black Rifle Coffee Company quickly gained popularity among coffee enthusiasts and the military
community alike. The company expanded its product offerings to include various coffee blends, single-origin beans, and even coffee-related accessories. A Unique Blend for Every Palate Black Rifle Coffee Company understands that coffee preferences can vary significantly. To cater to the diverse taste buds of their customers, they offer a wide range
of coffee blends, from their popular “Silencer Smooth” to the bold and intense “AK-47.” Regardless of your preferred coffee flavor, Black Rifle Coffee Company has a blend that is sure to satisfy your caffeine cravings. More Than Just Coffee In addition to their extensive range of coffee products, Black Rifle Coffee Company also offers merchandise and
accessories for coffee enthusiasts. From mugs and tumblers to clothing and brewing equipment, they have everything you need to complete your coffee-drinking experience. Black Rifle Coffee Company: A Coffee Revolution In just a few years, Black Rifle Coffee Company has grown into a coffee revolution of its own. The company has successfully
combined its passion for coffee with a strong dedication to the military community, creating a brand that stands for something more than just caffeinated beverages. A Community of Coffee Enthusiasts Black Rifle Coffee Company has cultivated a loyal community of coffee enthusiasts who share a love for great coffee and a respect for the military.
Their customers not only enjoy their products but also resonate with the values and mission that the brand represents. Supporting a Cause with Every Sip Every time you purchase a bag of Black Rifle coffee or sip on one of their delicious blends, you are supporting the brave men and women who serve our country. Black Rifle Coffee Company’s
commitment to giving back to the military community ensures that your coffee experience goes beyond a delightful taste - it becomes an act of gratitude and support. In conclusion, Black Rifle Coffee Company has come a long way since its founding in 2014 by Evan Hafer. Their dedication to providing quality coffee, supporting the military
community, and creating a vibrant coffee culture has made them a household name among coffee lovers. As they continue to expand their empire and touch more lives, Black Rifle Coffee Company remains steadfast in their mission to deliver exceptional coffee with a purpose. So, the next time you have a cup of Black Rifle Coffee, savor the flavors and
know that you are contributing to a cause that is more than just a morning caffeine fix. Share — copy and redistribute the material in any medium or format for any purpose, even commercially. Adapt — remix, transform, and build upon the material for any purpose, even commercially. The licensor cannot revoke these freedoms as long as you follow
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bustling Nashville is Clarksville, a friendly, thriving community that houses Fort Campbell. While the majority are only here for a few short years, many military families fall in love with the close-knit city, its welcoming residents and quality-of-life amenities, such as its cute downtown, parks and affordable neighborhoods.As a military community,
several businesses and organizations in the area are keen on supporting service members, veterans and their families.One business is Black Rifle Coffee Co. (BRCC), which opened its Clarksville location — and the first in Tennessee — in 2021. The company was founded in 2014 by former U.S. Army Green Beret Evan Hafer and has several other
shops in the U.S.“The Clarksville community has greeted BRCC with open arms since we opened about a year ago,” says Heath Nielsen, chief retail officer for BRCC. “We are grateful that so many people enjoy coming to BRCC for their daily cup of joe and also to hang out with friends or coworkers. Our regulars include first responders, members of
the military and civilians. The Clarksville community continues to embrace us, and we’re proud to be here and appreciate the opportunity to give back in every way we can.”While BRCC roasts some delicious coffee, the business works hard to provide resources for veterans, active-duty military and first responders. For instance, as the company
expands, it has set a goal to hire 10,000 veterans. Plus, for service members looking to transition into entrepreneurship, the company works to help them through the process.Another way it offers assistance is through its BRCC Fund, which was created in 2021 and has been used to support several organizations, such as Mett le Ops, HunterSeven
Foundation, Back the Heroes Rumble and Folds of Honor. For example, in Clarksville, the fund has been used to help support the Night Stalker Foundation at Fort Campbell, a nonprofit that aids Night Stalkers — the world’s most elite special operations night-operating aviation force — and their families.BRCC has also worked with other
organizations around Clarksville, from providing coffee for events to hosting a charity event with the Combat Veterans Motorcycle Association.“It has been an honor to support the Clarksville community and work with specific individuals through both Black Rifle Coffee Co. and the BRCC Fund to make a meaningful impact,” Nielsen says. “The
response has been incredibly meaningful.”If you’d like to learn more about the Greater Nashville region, check out the latest edition of the Nashville Economic Profile. Founded and fueled by military veterans, Black Rifle Coffee Company's slew of premium brews traces their roots to Operation Iraqi Freedom. The company was a dream of Evan
Hafer's that began percolating in 2003 behind enemy lines. A former member of the Army and CIA contractor, Hafer has built a coffee company that has found itself on the battlefront of business and in the trenches of today's ongoing culture wars, per The New York Times. Colloquially known as a conservative coffee company, Black Rifle Coffee
Company sticks to its guns (yes, pun intended). "I know who my customer is. I know who I'm trying to serve coffee to. I know who my customer isn't," Hafer told The Wall Street Journal. "I don't need to be everything to all people." So, how exactly did Black Rifle Coffee Company become the company that it is today? And what's next for this java
purveyor? Read on to learn the untold truth of Black Rifle, a company that supports veterans and brews coffee for the home of the brave. Before he was a professional coffee roaster, Evan Hafer was a member of the Army's Green Berets and the CIA. For fun, as Military.com noted, "he meticulously roasted his own coffee beans and packed them"
during his military career. For over 20 years Hafer served his country, and by the time he returned to civilian life, he was ready to serve coffee. Typically the province of tech, Hafer founded Black Rifle Coffee Company in his garage in 2014, per Coffee or Die. Coming off the lessons he learned at his failed startup TwistRate, within two years Hafer's
garage would be sending out 24,000 coffee orders over the span of a weekend. Hafer's sales ledger evolved from famine to feast, and amazingly enough, he was fulfilling these gigantic orders from a single one-pound coffee roaster. It was clear that Hafer's coffee fascination was carrying over into the work, and it was clearly catching on. In addition to
being founded by a veteran, Black Rifle Coffee Company is operated by vets. A majority of Black Rifle Coffee Company's hires served in the military, and that is no accident. Chatting with Vice's Munchies in 2017, Evan Hafer shared that "70 percent" of the employees at that the time were veterans — and they would only continue to hire more. Black
Rifle Coffee Company both supports and celebrates those who have served. Their online company directory features headshots of their top brass, and if you hover over their pictures with your cursor, you'll see myriad shots of armed veterans in the bravest of elements, their profiles of courage visually prominent. Other profiles within the website
feature pictures of employees enjoying the great outdoors and their passions, promoting a support for work-life balance that's almost as indelible as their support for service members. During the politically tumultuous year of 2017 — and in light of President Donald Trump's travel ban — the big coffee kid on the block, Starbucks, vowed to hire 10,000
refugees from those impacted countries. Black Rifle Coffee Company responded with a vow to hire 10,000 veterans. And from that point, things only escalated. Stemming from a meme that displayed ISIS insurgents with Starbucks cups (via Task & Purpose), Starbucks responded by doubling down on their commitment to those who've served in the
US military, reasserting their personal goal to hire 5,000 vets each year. According to a 2019 CNBC interview with Starbucks CEO Kevin Johnson, Starbucks was way ahead of their goals, having brought in 26,000 veterans in just six years. Even so, BRCC's Evan Hafer wasn't sold on Starbucks' initiative. "[W]hen [Howard] Schultz says he's going to
hire 10,000 veterans, that's a publicity stunt,” he told Task & Purpose in 2017. "But when I say I'm going to hire 10,000 veterans that's because that's who we are." The COVID-19 pandemic would fray the social fabric of the world and place challenges upon small brick-and-mortar businesses, but Black Rifle Coffee Company already had robust online
logistics. What's more, their sales would improve during the era of rolling lockdowns, with their proceeds shooting up by 30% during the initial waves of the COVID-19 pandemic. With their online infrastructure firmly in place, Black Rifle Coffee Company found themselves surprisingly prepared for the unprecedented world of the future. In addition to
improving sales they expanded their subscription base. By offering free shipping on all orders, it was the perfect storm in imperfect times. As they've pivoted to these changes, their online offerings continue to explode. Visiting their site today you'll find more than enough coffee-to-order, ranging from lightly roasted to extra dark. Featuring the same
splashy graphics they put on all their swag, promoting support for the military and The Thin Blue Line prominently. Inspired by the "Join or Die" illustration made famous by Benjamin Franklin, Black Rifle Coffee Company started a publication "Coffee or Die" in 2018. Opening their launch with a letter from the editor, they explained the reasoning
behind choosing Franklin for their titular inspiration. According to Coffee or Die, they post a weekly satire column in an attempt to cut through the partisan battleground many of us find ourselves sparring in today, inspired by the Founding Father's work. But the editor notes that it is "not a purely satirical publication," as the magazine seeks to
pursue unity in a fractured nation. Publishing stories that seek connection to both sides of the aisle, rooted both in their love for America and their love for coffee. "If anyone reading this has followed my past work, you'll know that I usually take the position that we're all more alike than we'd like to admit, and the truth is usually somewhere in the
middle," the editor shares, before promising the magazine "will earn your respect." Veterans are not the only ones who have Black Rifle Coffee Company in their corner. The company has shown their support for frontline workers and first responders during the height of the COVID-19 pandemic. In March 2020, the company announced they planned
to donate up to 12,000 bags of coffee to those medical professionals fighting arguably the biggest battles of their careers. What's more, Black Rifle Coffee Company also pitched in when NorthRock Church in San Antonio was giving out free meals to first responders, per the San Antonio Current. For the event, Black Rifle provided coffee drinks and
water. In addition to giving away coffee, BRCC has opened up its wallet in a big way to assist those who've worked through the pandemic. In May 2021, the coffee company shared a press release that stated they would be "donating more than $50k to organizations that support frontline workers." Containing 200 milligrams of caffeine per can, and
available in either Espresso Cream, or Espresso Mocha, Black Rifle Coffee Company pounced on the market for those with a high caffeine tolerance who were looking for the perfect amount of flavor. Like most missions, Black Rifle Coffee Company was beyond prepared for the task. As Coffee or Die noted, Co-CEO Tom Davin just so happens to be the
guy who "brokered the deal between Pepsi and Starbucks to bring bottled Frappuccino into the retail market." Utilizing this experience with an understanding of their audience, Black Rifle Coffee Company debuted these canned beverages in 2020. Loaded with double the caffeine content of a Frappuccino, both BRCC espresso offerings feature less
sugar, and no high-fructose corn syrup. The cans are also more compact, coming in at 11 ounces. Making this one of the most caffeine-dense drinks available on the market. Black Rifle Coffee Company continues to walk the walk in their continuing support of U.S. military veterans. Per Connecting Vets, in July 2020, Black Rifle Coffee Company issued
a $15,000 grant to the HunterSeven Foundation, a nonprofit conducting "medical research exploring the effects of toxic exposure" while serving. The charity is named after Sgt. Major Robert Bowman and his call sign, Hunter-7. He died following toxic exposure to a burn pit in Iraq. "Rob drank coffee 24/7," his wife Coleen Bowman told Connecting
Vets. "So he would have loved this and been so humbled by the work done in his honor." In May 2020, Black Rifle announced that the company would be using various specialty roasts to raise money for different nonprofits, including groups geared toward supporting veterans. Part of the sales generated by a roast called Coffee Saves were "donated to
these organizations to help Veterans returning home from the front lines: HunterSeven Foundation and Global War On Terrorism Memorial Foundation." Galvanized by mounting backlash against law enforcement, the Black Rifle Coffee Company promoted a buy-one-give-one for police officers for a week in the summer of 2019. The specific incident
that kicked off the campaign occurred on July 4th, 2019. That day, six police officers were asked to leave a Starbucks in Tempe, Arizona. According to American Military News, a customer complained that they felt unsafe when the cops were present, and this led to the expulsion of the officers from the store. Through the instantaneous nature of social
media, the Black Rifle Coffee Company responded swiftly — and once again, the company called out the coffee behemoth. Evan Hafer stated his piece on Instagram, echoing his support for law enforcement while accusing Starbucks of pandering to "the worst part of America" and calling the coffee chain "Publicly traded trash." Regarding his choice to
call out Starbucks, he told Vox in 2021, "I decided that shouldn't happen in America. That's the genesis." When the Keurig coffee brand pulled their ads from Sean Hannity's nightly show, members of his audience took umbrage at this move. As Business Insider recounted, netizens posted videos of themselves destroying their Keurig coffee makers in
both protest and solidarity. Before anyone could say "java," this worked its way up into Donald Trump Jr.'s Twitter. Tweeting at Sean Hannity, Trump Jr. recommended the Black Rifle Coffee Company publicly, referring to the Black Rifle brass as "great guys and great Americans" (via Business Insider). And according to Business Insider, Hannity
echoed the support, typing out on Twitter that he would buy some Black Rifle coffee. They say any press is good press, and with Hannity fans smashing Keurigs as Trump Jr. plugged Black Rifle coffee, it became a win-win for both companies. Keurig's stock exploded through the remainder of 2017, while Americans who disagreed with the ad being
pulled picked up a bag of Black Rifle Coffee Company. Black Rifle Coffee Company snuck into the billionaire's club in November 2021 when they struck a deal with SilverBox Engaged Merger Corp, according to Reuters. The agreement melded the companies into a beastly valuation of $1.7 billion. This financial maneuver reportedly would net the
Black Rifle Coffee Company $545 million in capital for investment. The merger is set to be official at some point in early 2022, and once the ink is dry on the deal, they will be Black Rifle Coffee Inc. "[SBEA is] completely in support of our mission and they've aligned their financial interests with our Company's performance," Black Rifle Coffee
Company founder Evan Hafer said in a press release. "This combination will provide the capital BRCC needs to grow, serve great coffee, and move us closer to our goal of hiring 10,000 Veterans as we open more stores nationwide." The Black Rifle Coffee Company may lean conservative, but the founder does not align with certain subsets of the right.
In a 2021 interview with The New York Times, Evan Hafer took a stance against bigotry and called out extremists. "I hate racist, Proud Boy-ish people," he told the outlet. "Like, I'll pay them to leave my customer base. I would gladly chop all of those people out of my [expletive] customer database and pay them to get the [expletive] out." Hafer's
remarks didn't sit well with some consumers. As Salon noted, many aired their grievances on Twitter, announcing boycotts of their own. In a statement obtained by Military.com, a company spokesperson shared that employees also received threats following the interview. "Anything associated with any of these extremist groups, that's just not who we
are," the spokesperson said. Hafer took to Instagram to address the interview and attempt to clear up any misconceptions regarding where he stands. "I'm a conservative," he reminded followers. "There was never a derogatory statement put out towards conservative aspects of our country. It was towards racism and antisemitism." Black Rifle Coffee
has become a household name among coffee enthusiasts and patriots alike, but have you ever wondered who made Black Rifle Coffee? The story behind this popular coffee brand is one of passion, patriotism, and a commitment to quality. In this article, we will delve into the history of Black Rifle Coffee, exploring its origins, mission, and the people
behind the brand. Introduction to Black Rifle Coffee Black Rifle Coffee is a coffee company that was founded in 2014 by Evan Hafer, a former Green Beret. The company is headquartered in Salt Lake City, Utah, and has quickly become one of the most popular coffee brands in the United States. Black Rifle Coffee is known for its high-quality coffee
beans, which are sourced from around the world and roasted to perfection. The company’s mission is to provide a high-quality coffee experience while also supporting veterans and first responders. The Founder: Evan Hafer Evan Hafer is the founder and CEO of Black Rifle Coffee. Hafer is a former Green Beret who served in the US Army for over 20
years. During his time in the military, Hafer was deployed to several countries, including Iraq and Afghanistan. After leaving the military, Hafer decided to pursue his passion for coffee and entrepreneurship. He started Black Rifle Coffee as a way to combine his love of coffee with his commitment to supporting veterans and first responders. Hafer’s
Vision for Black Rifle Coffee Hafer’s vision for Black Rifle Coffee was to create a company that would provide high-quality coffee while also supporting a good cause. He wanted to create a brand that would appeal to coffee lovers and patriots alike. Hafer’s goal was to build a company that would be known for its excellent coffee, as well as its
commitment to supporting veterans and first responders. To achieve this goal, Hafer has implemented several initiatives, including donating a portion of the company’s profits to veteran and first responder organizations. The Mission of Black Rifle Coffee The mission of Black Rifle Coffee is to provide a high-quality coffee experience while also
supporting veterans and first responders. The company’s mission is built around several core values, including quality, patriotism, and community. Black Rifle Coffee is committed to sourcing the highest-quality coffee beans from around the world and roasting them to perfection. The company is also committed to supporting veterans and first
responders through its charitable initiatives. Supporting Veterans and First Responders Black Rifle Coffee is dedicated to supporting veterans and first responders. The company donates a portion of its profits to organizations that support these groups. Black Rifle Coffee also partners with several organizations to provide support to veterans and first
responders. Some of the organizations that Black Rifle Coffee supports include the USO, the Wounded Warrior Project, and the National Fallen Firefighters Foundation. Community Involvement Black Rifle Coffee is also committed to community involvement. The company has a strong presence on social media, where it engages with its customers and
supporters. Black Rifle Coffee also hosts several events throughout the year, including coffee tastings and fundraising events. These events provide an opportunity for customers to meet the Black Rifle Coffee team and learn more about the company’s mission and values. The Coffee Black Rifle Coffee is known for its high-quality coffee beans, which
are sourced from around the world. The company offers a range of coffee blends, including light roast, medium roast, and dark roast. Black Rifle Coffee also offers a range of single-origin coffees, which are sourced from countries such as Colombia, Ethiopia, and Brazil. The company’s coffee beans are roasted to perfection, using a combination of
traditional and modern roasting techniques. Coffee Roasting Process The coffee roasting process at Black Rifle Coffee is a careful and deliberate process. The company’s coffee beans are roasted in small batches, using a combination of traditional and modern roasting techniques. The roasting process involves several stages, including green coffee
selection, roasting, and packaging. Black Rifle Coffee’s coffee beans are roasted to bring out the unique flavors and characteristics of each bean. Quality Control Black Rifle Coffee has a strong commitment to quality control. The company’s coffee beans are carefully selected and roasted to ensure that they meet the highest standards of quality. Black
Rifle Coffee also has a team of quality control specialists who taste and evaluate the company’s coffee beans on a regular basis. This ensures that every bag of Black Rifle Coffee meets the company’s high standards of quality. Conclusion In conclusion, Black Rifle Coffee is a company that was founded by Evan Hafer, a former Green Beret. The
company’s mission is to provide a high-quality coffee experience while also supporting veterans and first responders. Black Rifle Coffee is known for its high-quality coffee beans, which are sourced from around the world and roasted to perfection. The company’s commitment to quality, patriotism, and community has made it a popular choice among
coffee lovers and patriots alike. Whether you are a coffee connoisseur or just looking for a great cup of coffee, Black Rifle Coffee is definitely worth trying. With its high-quality coffee beans, charitable initiatives, and commitment to community involvement, Black Rifle Coffee is a company that is making a difference in the lives of veterans, first
responders, and coffee lovers everywhere. In terms of the company’s impact, it is clear that Black Rifle Coffee is making a positive difference in the lives of many people. The company’s charitable initiatives have provided support to numerous veterans and first responders, and its commitment to community involvement has helped to build a strong
and loyal customer base. As the company continues to grow and expand, it is likely that its impact will only continue to increase. The company’s products are available for purchase on its website, as well as in several retail locations. The website provides a convenient and easy way for customers to purchase Black Rifle Coffee’s products, and it also
offers a range of information about the company’s mission, values, and charitable initiatives. Overall, Black Rifle Coffee is a company that is dedicated to providing high-quality coffee while also making a positive impact on the world. With its commitment to quality, patriotism, and community, the company is an excellent choice for anyone looking for a
great cup of coffee and a company that shares their values. In the future, it will be exciting to see how Black Rifle Coffee continues to grow and evolve. The company’s commitment to its mission and values is likely to remain a key part of its success, and its charitable initiatives will continue to make a positive difference in the lives of many people. As
the company expands its product line and reaches new customers, it is likely that its impact will only continue to increase. The story of Black Rifle Coffee is a testament to the power of entrepreneurship and the importance of staying true to one’s values. The company’s founder, Evan Hafer, has built a successful business that is making a positive
difference in the world, and his commitment to quality, patriotism, and community is an inspiration to us all. In the end, Black Rifle Coffee is more than just a company - it is a community of people who share a common set of values and a passion for great coffee. The company’s products are a reflection of its commitment to quality and its mission to
make a positive impact on the world. Whether you are a coffee connoisseur or just looking for a great cup of coffee, Black Rifle Coffee is definitely worth trying. With its high-quality coffee beans, charitable initiatives, and commitment to community involvement, Black Rifle Coffee is a company that is making a difference in the lives of veterans, first
responders, and coffee lovers everywhere. The company’s story is a testament to the power of entrepreneurship and the importance of staying true to one’s values, and its products are a reflection of its commitment to quality and its mission to make a positive impact on the world. As we look to the future, it will be exciting to see how Black Rifle
Coffee continues to grow and evolve. The company’s commitment to its mission and values is likely to remain a key part of its success, and its charitable initiatives will continue to make a positive difference in the lives of many people. With its high-quality coffee beans, charitable initiatives, and commitment to community involvement, Black Rifle
Coffee is a company that is definitely worth watching. The company’s website provides a convenient and easy way for customers to purchase its products, and it also offers a range of information about the company’s mission, values, and charitable initiatives. The website is a great resource for anyone looking to learn more about Black Rifle Coffee
and its products. In addition to its website, Black Rifle Coffee also has a strong presence on social media. The company’s social media accounts provide a great way for customers to stay up-to-date on the latest news and developments from the company, and they also offer a range of information about the company’s products and charitable initiatives.
Overall, Black Rifle Coffee is a company that is dedicated to providing high-quality coffee while also making a positive impact on the world. With its commitment to quality, patriotism, and community, the company is an excellent choice for anyone looking for a great cup of coffee and a company that shares their values. The company’s products are
available for purchase on its website, as well as in several retail locations. The website provides a convenient and easy way for customers to purchase Black Rifle Coffee’s products, and it also offers a range of information about the company’s mission, values, and charitable initiatives. In the end, Black Rifle Coffee is a company that is making a
positive difference in the lives of many people. The company’s commitment to quality, patriotism, and community is an inspiration to us all, and its products are a reflection of its mission to make a positive impact on the world. Whether you are a coffee connoisseur or just looking for a great cup of coffee, Black Rifle Coffee is definitely worth trying.
With its high-quality coffee beans, charitable initiatives, and commitment to community involvement, Black Rifle Coffee is a company that is definitely worth watching. The company’s story is a testament to the power of entrepreneurship and the importance of staying true to one’s values, and its products are a reflection of its commitment to quality
and its mission to make a positive impact on the world. As we look to the future, it will be exciting to see how Black Rifle Coffee continues to grow and evolve. The company’s commitment to its mission and values is likely to remain a key part of its success, and its charitable initiatives will continue to make a positive difference in the lives of many
people. With its high-quality coffee beans, charitable initiatives, and commitment to community involvement, Black Rifle Coffee is a company that is making a difference in the lives of veterans, first responders, and coffee lovers everywhere. The company’s website and social media accounts provide a great way for customers to stay up-to-date on the
latest news and developments from the company, and they also offer a range of information about the company’s products and charitable initiatives. In conclusion, Black Rifle Coffee is a company that is dedicated to providing high-quality coffee while also making a positive impact on the world. With its commitment to quality, patriotism, and
community, the company is an excellent choice for anyone looking for a great cup of coffee and a company that shares their values. The company’s products are available for purchase on its website, as well as in several retail locations. The website provides a convenient and easy way for customers to purchase Black Rifle Coffee’s products, and it also
offers a range of information about the company’s mission, values, and charitable initiatives. Overall, Black Rifle Coffee is a company that is making a positive difference in the lives of many people. The company’s commitment to quality, patriotism, and community is an inspiration to us all, and its products are a reflection of its mission to make a
positive impact on the world. Whether you are a coffee connoisseur or just looking for a great cup of coffee, Black Rifle Coffee is definitely worth trying. With its high-quality coffee beans, charitable initiatives, and commitment to community involvement, Black Rifle Coffee is a company that is definitely worth watching. The company’s story is a
testament to the power of entrepreneurship and the importance of staying true to one’s values, and its products are a reflection of its commitment to quality and its mission to make a positive impact on the world. As we look to the future, it will be exciting to see how Black Rifle Coffee continues to grow and evolve. The company’s commitment to its
mission and values is likely to remain a key part of its success, and its charitable initiatives will continue to make a positive difference in the lives of many people. With its high-quality coffee beans, charitable initiatives, and commitment to community involvement, Black Rifle Coffee is a company that is making a difference in the lives of veterans, first
responders, and coffee lovers everywhere. In terms of the company’s impact, it is clear that Black Rifle Coffee is making a positive difference in the lives of many people. The company’s charitable initiatives have provided support to numerous veterans and first responders, and its commitment to community involvement has helped to build a strong
and loyal customer base. As the company continues to grow and expand, it is likely that its impact will only continue to increase. The company’s products are available for purchase on its website, as well as in several retail locations. The website provides a convenient and easy way for customers to purchase Black Rifle Coffee’s products, and it also
offers a range of information about the company’s mission, values, and charitable initiatives. Overall, Black Rifle Coffee is a company that is dedicated to providing high-quality coffee while also making a positive impact on the world. With its commitment to quality, patriotism, and community, the company is an excellent choice for anyone looking for a
great cup of coffee and a company that shares their values. The company’s story is a testament to the power of entrepreneurship and the importance of staying true to one’s values. The company’s founder, Evan Hafer, has built a successful business that is making a positive difference in the world, and his commitment to quality, patriotism, and
community is an inspiration to us all. In the end, Black Rifle Coffee is more than just a company - it is a community of people who share a common set of values and a passion for great coffee. The company’s products are a reflection of its commitment to quality and its mission to make a positive impact on the world. Whether you are a coffee
connoisseur or just looking for a great cup of coffee, Black Rifle Coffee is definitely worth trying. With its high-quality coffee beans, charitable initiatives, and commitment to community involvement, Black Rifle Coffee is a company that is making a difference in the lives of veterans, first responders, and coffee lovers everywhere. The company’s
website and social media accounts provide a great way for customers to stay up-to-date on the latest news and developments from the company, and they also offer a range of information about the company’s products and charitable initiatives. In conclusion, Black Rifle Coffee is a company that is dedicated to providing high-quality coffee while also
making a positive impact on the world. With its commitment to quality, patriotism, and community, the company is an excellent choice for anyone looking for a great cup of coffee and a company that shares their values. The company’s products are available for purchase on its website, as well as in several retail locations. The website provides a
convenient and easy way for customers to purchase Black Rifle Coffee’s products, and it also offers a range of information about the company’s mission, values, and charitable initiatives. Overall, Black Rifle Coffee is a company that is making a positive difference in the lives of many people. The company’s commitment to quality, patriotism, and
community is an inspiration to us all, and its products are a reflection of its mission to make a positive impact on the world. Whether you are a coffee connoisseur or just looking for a great cup of coffee, Black Rifle Coffee is definitely worth trying. With its high-quality coffee beans, charitable initiatives, and commitment to community involvement,
Black Rifle Coffee is a company that is definitely worth watching. The company’s story is a testament to the power of entrepreneurship and the importance of staying true to one’s values, and its products are a reflection of its commitment to quality and its mission to make a positive impact on the world. As we look to the future, it will be exciting to
see how Black Rifle Coffee continues to grow and evolve. The company’s commitment to its mission and values is likely to remain a key part of its success, and its charitable initiatives will continue to make a positive difference in the lives of many people. With its high-quality coffee beans, charitable initiatives, and commitment to community
involvement, Black Rifle Coffee is a company that is making a difference in the lives of veterans, first responders, and coffee lovers everywhere. In terms of the company’s impact, it is clear that Black Rifle Coffee is making a positive difference in the lives of many people. The company’s charitable initiatives have provided support to numerous
veterans and first responders, and its commitment to community involvement has helped to build a strong and loyal customer base. As the company continues to grow and expand, it is likely that its impact will only continue to increase. The company’s products are available for purchase on its website, as well as in several retail locations. The website
provides a convenient and easy way for customers to purchase Black Rifle Coffee’s products, and it also offers a range of information about the company’s mission, values, and charitable initiatives. Overall, Black Rifle Coffee is a company that is dedicated to providing high-quality coffee while also making a positive impact on the world. With its
commitment to quality, patriotism, and community, the company is an excellent choice for anyone looking for a great cup of coffee and a company that shares their values. The company’s story is a testament to the power of entrepreneurship and the importance of staying true to one’s values. The company’s founder, Evan Hafer, has built a successful
business that is making a positive difference in the world, and his commitment to quality, patriotism, and community is an inspiration to us all. In the end, Black Rifle Coffee is more than just a company - it is a community of people who share a common set of values and a passion for great coffee. The company’s products are a reflection of its
commitment to quality and its mission to make a positive impact on the world. Whether you are a coffee connoisseur or just looking for a great cup of coffee, Black Rifle Coffee is definitely worth trying. With its high-quality coffee beans What inspired the founders of Black Rifle Coffee to start the company? The founders of Black Rifle Coffee, Evan
Hafer and Matt Best, were inspired to start the company due to their shared passion for coffee and their experiences as veterans. Hafer, a former Army Ranger and Green Beret, and Best, a former Army Ranger, met while serving in the military and discovered their mutual love for coffee. They were dissatisfied with the quality of coffee available to
them during their deployments and decided to take matters into their own hands. After leaving the military, they began experimenting with roasting their own coffee beans, which eventually led to the creation of Black Rifle Coffee. The company’s mission is built around the values of patriotism, loyalty, and a commitment to quality. Hafer and Best
aimed to create a coffee company that not only served great-tasting coffee but also supported the military and law enforcement communities. They achieved this by donating a portion of their profits to organizations that support veterans and first responders. The company’s patriotic roots and dedication to quality have resonated with coffee lovers
across the United States, making Black Rifle Coffee a beloved brand among those who appreciate its unique blend of passion and patriotism. What sets Black Rifle Coffee apart from other coffee companies? Black Rifle Coffee is distinct from other coffee companies due to its unique blend of high-quality coffee and patriotic values. The company’s
coffee beans are carefully selected and roasted to ensure a rich, smooth flavor that appeals to a wide range of coffee lovers. Additionally, Black Rifle Coffee’s commitment to supporting the military and law enforcement communities sets it apart from other coffee companies. The company’s founders, Evan Hafer and Matt Best, are veterans themselves,
and their personal experiences have shaped the company’s mission and values. Black Rifle Coffee’s brand identity is also reflected in its marketing and branding efforts. The company’s website, social media, and packaging all feature a distinctive, rugged aesthetic that appeals to outdoor enthusiasts and patriots alike. The company’s social media
presence is particularly notable, with a strong following and engaging content that showcases the company’s values and personality. By combining high-quality coffee with a strong brand identity and a commitment to giving back, Black Rifle Coffee has established itself as a unique and compelling player in the coffee industry. How does Black Rifle
Coffee support the military and law enforcement communities? Black Rifle Coffee supports the military and law enforcement communities through a variety of initiatives. The company donates a portion of its profits to organizations that support veterans and first responders, such as the Navy SEAL Foundation and the Wounded Warrior Project.
Additionally, Black Rifle Coffee offers discounts to active-duty military personnel, veterans, and law enforcement officers, as a way of showing appreciation for their service. The company also partners with other organizations to provide coffee and support to troops deployed overseas. Black Rifle Coffee’s commitment to supporting the military and law
enforcement communities is reflected in its hiring practices, as well. The company actively seeks to hire veterans and spouses of veterans, recognizing the valuable skills and experience that they bring to the workplace. By providing employment opportunities and supporting organizations that serve the military and law enforcement communities,
Black Rifle Coffee is able to make a positive impact on the lives of those who serve. The company’s founders, Evan Hafer and Matt Best, are proud to be able to give back to the communities that have given them so much. What types of coffee does Black Rifle Coffee offer? Black Rifle Coffee offers a wide range of coffee blends and single-origin coffees,
each with its own unique flavor profile. The company’s coffee beans are carefully selected and roasted to ensure a high level of quality and consistency. Some of the company’s most popular blends include AK-47, a bold and rich blend, and Silencer Smooth, a smooth and full-bodied blend. Black Rifle Coffee also offers a variety of single-origin coffees,
sourced from countries such as Colombia, Ethiopia, and Brazil. In addition to its core coffee offerings, Black Rifle Coffee also releases limited-edition blends and collaborations with other companies. These special releases often feature unique flavor profiles and packaging, and are highly sought after by coffee enthusiasts. The company’s coffee is
available for purchase on its website, as well as in select retail locations and through subscription services. By offering a wide range of coffee blends and single-origin coffees, Black Rifle Coffee is able to cater to a diverse range of tastes and preferences, from casual coffee drinkers to coffee connoisseurs. Can I purchase Black Rifle Coffee in stores or
online? Black Rifle Coffee is available for purchase on the company’s website, as well as in select retail locations. The company’s website offers a wide range of coffee blends and single-origin coffees, as well as merchandise and accessories. Online customers can choose from a variety of shipping options, including standard and expedited shipping.
Black Rifle Coffee also offers a subscription service, which allows customers to receive regular shipments of their favorite coffee blends. In addition to online sales, Black Rifle Coffee is also available in select retail locations, including coffee shops, outdoor gear stores, and military exchanges. The company’s products can be found in stores across the
United States, and the company is continually expanding its retail presence. Customers can use the company’s website to locate a retail partner near them, or to purchase products online and have them shipped directly to their doorstep. By offering a range of purchasing options, Black Rifle Coffee makes it easy for customers to get their hands on its
high-quality coffee products. Does Black Rifle Coffee offer any discounts or promotions? Yes, Black Rifle Coffee offers a variety of discounts and promotions to its customers. The company provides discounts to active-duty military personnel, veterans, and law enforcement officers, as a way of showing appreciation for their service. Additionally, Black
Rifle Coffee offers discounts to first responders, including firefighters and emergency medical technicians. The company also runs regular promotions and sales, which are announced on its website and social media channels. Black Rifle Coffee’s email newsletter is a great way to stay informed about upcoming promotions and discounts. Subscribers to
the newsletter receive exclusive offers and early access to new products, as well as updates on the company’s latest initiatives and events. The company also offers a rewards program, which allows customers to earn points for every purchase they make. These points can be redeemed for free coffee, merchandise, and other rewards, making it easy for
customers to get the most out of their Black Rifle Coffee purchases. How does Black Rifle Coffee give back to the community? Black Rifle Coffee is committed to giving back to the community, particularly to the military and law enforcement communities. The company donates a portion of its profits to organizations that support veterans and first
responders, such as the Navy SEAL Foundation and the Wounded Warrior Project. Additionally, Black Rifle Coffee partners with other organizations to provide coffee and support to troops deployed overseas. The company’s founders, Evan Hafer and Matt Best, are passionate about using their business as a way to make a positive impact on the world.
Black Rifle Coffee’s community involvement extends beyond its charitable donations. The company is also involved in a variety of events and initiatives, including coffee tastings, fundraising events, and community outreach programs. The company’s social media presence is also used to raise awareness about important issues affecting the military
and law enforcement communities, and to promote the work of its charitable partners. By giving back to the community and promoting a culture of service and patriotism, Black Rifle Coffee is able to make a positive impact on the lives of those around it. Ever wondered who’s behind the unique taste of your Black Rifle Coffee? This highly successful
coffee brand was founded by a former Green Beret, Evan Hafer back in 2014. Continue reading for the back story on who owns Black Rifle Coffee, and how their military background steered them into creating one of the most popular coffee companies in America. Evan Hafer, a former Green Beret, is the CEO and owner of Black Rifle Coffee.Roland
Smith serves as the executive chair of Black Rifle Coffee.The company was founded in December 2014.Black Rifle has experienced rapid growth and popularity since its establishment. Evan Hafer, the heart and soul behind Black Rifle Coffee, boasts a compelling background steeped in duty, honor, and an undeniably strong cup of coffee. Serving in
the US Special Forces for over two decades, he found his passion for premium coffee while deployed on missions across Middle East war zones. Distinctly blending survival skills with nuanced coffee knowledge gained from specialty roasting classes stateside, Hafer honed his craft even amidst harsh hinterlands where bullet shells doubled up as
brewing equipment. This fusion of grit and grind led to the genesis of Black Rifle Coffee - a testament to his relentless spirit underlined by espresso-esque robustness. Even Hafer was a decorated member of the US Special Forces Black Rifle Coffee was founded in December 2014. After serving in the Army and noticing the lack of premium coffee
options available to soldiers in the field, Hafer decided to create his own coffee brand. He began by roasting small batches of high-quality beans in his garage and selling them online. The demand for his flavorful brews quickly grew, leading him to expand operations and hire a team of passionate individuals who shared his vision. Today, Black Rifle
Coffee is known for its exceptional quality coffee, as well as it’s commitment to supporting veterans and first responders. As the driving force behind Black Rifle Coffee’s success, Evan Hafer has led the brand to rapid growth and popularity in recent years. His dedication to quality and his commitment to giving back have made Black Rifle Coffee a
favorite among coffee drinkers who appreciate both exceptional flavor and social responsibility in their daily cup. It’s also popular among those that want to support America’s veterans. Roland Smith serves as the executive chair of Black Rifle Coffee, With a distinguished background in business leadership, Smith brings valuable expertise to the



company. As the former CEO of Office Depot and Wendy’s, he has played a crucial role in steering Black Rifle Coffee towards continued success. His guidance and strategic decision-making have helped drive the brand’s expansion while maintaining its commitment to delivering exceptional coffee products. Black Rifle Coffee has faced its fair share of
controversies due to their political stance. As a company that proudly supports conservative values and the Second Amendment, they have been both praised and criticized for their beliefs. Black Rifle are staunch supporters of conservative politics and values Some customers appreciate their unapologetic support for gun rights and military veterans,
while others feel alienated by what they perceive as an extreme position. These controversies have sparked heated debates online and even led to calls for boycotts from some individuals or groups with opposing views. Despite these controversies, Black Rifle Coffee continues to thrive in the coffee industry, attracting loyal customers who align with
their values. In conclusion, Black Rifle Coffee is owned by Evan Hafer and originated in the USA. Today, Black Rifle Coffee remains a prominent player in the coffee industry and is an excellent coffee to drink if you want to support military families. Evan Hafer, a former U.S. Army Special Forces soldier, owns Black Rifle Coffee Company. Founded in
2014, the Salt Lake City-based firm is renowned for its quality coffee, veteran status, and supporting veterans and first responders. Hafer’s military background significantly shapes the company culture. Yes, Black Rifle Coffee is a veteran-owned and operated company founded by veterans who have served in the military. Evan Hafer, the founder and
owner of Black Rifle Coffee, started the company with his passion for coffee and his desire to support veterans through job opportunities and giving back to veteran causes. Owning Black Rife Coffee has allowed Evan Hafer to combine his love for coffee with his dedication to supporting fellow veterans. It has provided him with an opportunity to create
jobs for veterans while building a successful business that also gives back to the military community. Coffee expert and industry insider, I've dedicated years to mastering the art and science of coffee making. From scrutinizing particle fineness to evaluating burr shapes, I delve into the minutiae that elevate coffee from good to exceptional. Whether
it’s a complex pour-over or a robust espresso, my insights cater to those who don’t just drink coffee, but experience it. Black Rifle Coffee Company has rapidly risen to fame as a premier choice for coffee enthusiasts across America. Known not only for its high-quality coffee but also for its unique branding and values, many consumers may find
themselves curious about the roots of this popular brand. In this article, we dive deep into the origins of Black Rifle Coffee Company, exploring where it comes from, its history, and its mission. The Founding Story of Black Rifle Coffee Company Founded in 2014 by former Special Forces veteran Evan Hafer, Black Rifle Coffee Company’s inception is
deeply rooted in military values and a passion for coffee. Hafer, who had served in Iraq and Afghanistan, was inspired to create a coffee brand that reflected the same level of commitment and excellence that he experienced in the armed forces. Hafer began his journey in coffee while he was deployed overseas. He learned how to roast coffee beans in
small batches and became frustrated by the lack of quality coffee available to military personnel. This realization sparked the idea for Black Rifle Coffee Company, where he envisioned providing high-quality coffee to the troops and all those who appreciate the rich flavors and complexities of a well-brewed cup. The Location of Black Rifle Coffee
Company While Black Rifle Coffee Company has expanded significantly since its humble beginnings, its roots can be traced back to Salt Lake City, Utah. This vibrant city not only serves as the company’s headquarters but also embodies the spirit of American innovation and entrepreneurship. Salt Lake City: A Cultural Hub Salt Lake City is known for
its beautiful landscapes, rich history, and diverse cultures. It boasts a thriving local economy and has been welcoming to startups and businesses since its establishment. Key Features of Salt Lake City: Stunning Natural Scenery: The city is nestled between the Wasatch Mountains and the Great Salt Lake, offering breathtaking views and outdoor
activities. Cultural Diversity: With a mix of religions, ethnicities, and lifestyles, Salt Lake City has a rich cultural tapestry that enhances community engagements. The Evolution of the Company Initially operating as an online retailer, Black Rifle Coffee Company has since expanded into a full-fledged coffee company with physical locations and a strong
online presence. Over the years, the brand has garnered an extensive following due to its commitment to quality and its authentic representation of military values. Growth and Expansion In its early days, the company mainly focused on selling coffee subscriptions and merchandise. Still, as their popularity soared, they ventured into the world of
retail, collaborating with various brands and seeking to offer their products in brick-and-mortar stores across the nation. One standout aspect of Black Rifle Coffee Company is its penchant for delivering not just great coffee, but also a unique customer experience. They frequently host events, coffee tastings, and military appreciation activities that
draw in loyal customers and foster community spirit. The Values that Define Black Rifle Coffee Company At the core of Black Rifle Coffee Company lies a commitment to its values: supporting veterans, serving quality coffee, and fostering community. Veteran Support Initiatives Black Rifle Coffee Company has a deep-rooted commitment to supporting
veterans and their families. The company dedicates a portion of its profits to various veteran-focused charities and organizations, contributing to causes that improve the lives of those who have served our country. The company also actively hires veterans, aiming to create job opportunities for those who have dedicated their lives to service. This
effort not only bolsters the workforce but also instills a sense of community and camaraderie among employees, further strengthening the company’s ethos. Quality Coffee Sourcing Black Rifle Coffee Company prides itself on sourcing high-quality beans from various regions around the globe. The company is known for its premium roasted coffees,
which undergo rigorous quality control measures to ensure that customers receive a product that meets their tastes and expectations. The company offers a range of coffee blends, from light to dark roasts, appealing to a wide audience of coffee lovers. Their signature blends, such as “AK-47 Espresso” and “Just Black,” have garnered enthusiastic
reviews and loyalty from consumers. Community Engagement: Building Connections Understanding the importance of community, Black Rifle Coffee Company has taken concrete steps to engage with its customers on a personal level. From social media interactions to local events, the company fosters a sense of belonging among its supporters. Social
Media Presence The brand’s strong social media presence helps maintain a connection with fans and customers. They frequently share engaging content about their products, company culture, and initiatives to support veterans. The vibrant community that has formed around Black Rifle Coffee Company showcases devotion not only to exceptional
coffee but also to shared values and experiences. Events and Activations Participating in and sponsoring events is an essential part of Black Rifle Coffee Company’s mission. These events serve multiple purposes: Networking - Connecting with other businesses and creators in the coffee industry. Education - Teaching consumers about the nuances of
coffee, brewing techniques, and the importance of sourcing high-quality beans. Engaging with the community through events also provides a platform to highlight veteran initiatives, creating awareness and involvement around the challenges veterans face. Conclusion: A Legacy of Quality and Service Black Rifle Coffee Company is much more than
just a coffee brand; it embodies a legacy of quality, service, and patriotism. From its roots in Salt Lake City to its nationwide presence, the company has built a strong foundation based on commitment to its values and community engagement. As we enjoy a cup of their premium coffee, we can appreciate not just the rich flavors, but also the stories
behind each bean and the company that brought it to life. Whether you're a veteran, a coffee lover, or someone who values the mission-driven ethos, Black Rifle Coffee Company stands as a testament to the power of community and quality. So the next time you brew a cup of Black Rifle Coffee, remember that you are not just indulging in a delightful
beverage; you are supporting a brand with a story, a mission, and a dedication to making a difference. In the booming world of coffee, Black Rifle Coffee Company has carved out its space by honoring the past, embracing the present, and looking towards a future where every cup serves a purpose. What is the history of Black Rifle Coffee Company?
Black Rifle Coffee Company (BRCC) was founded in 2014 by Evan Hafer, who is a former Green Beret. The company was born out of his passion for coffee and his desire to support veterans and active-duty military personnel. Initially, Hafer began roasting coffee at home, which then evolved into a brand dedicated to providing high-quality coffee while
also creating a community around military service and camaraderie. BRCC quickly gained recognition not only for its exceptional coffee blends but also for its commitment to supporting veteran causes. The company actively employs veterans and promotes military-friendly initiatives, setting it apart from other coffee brands. Over the years, BRCC has
expanded significantly and built a strong online presence, attracting a dedicated customer base that shares the company’s values and mission. What makes Black Rifle Coffee Company unique? Black Rifle Coffee Company differentiates itself from other coffee retailers through its strong ties to the military community and its emphasis on quality. The
company’s branding and messaging are deeply influenced by its founders’ backgrounds in the military, which resonate with many of its customers. BRCC also prides itself on sourcing high-quality coffee beans and roasting them in small batches to ensure freshness and superior taste. Another unique aspect of BRCC is its commitment to giving back to
the veteran community. A significant portion of its proceeds is donated to various military charities and causes, making it a socially responsible choice for coffee lovers who want to make a positive impact. This blend of quality products and a strong mission aligns well with the values of its consumers, fostering customer loyalty and community support.
Who are the founders of Black Rifle Coffee Company? Black Rifle Coffee Company was co-founded by Evan Hafer, who served in the U.S. Army as a Special Forces Green Beret. Hafer’s military service established the foundation upon which BRCC was built, focusing on delivering exceptional coffee while celebrating military culture. Hafer’s dedication
to coffee quality and his experience in service created a unique synergy that contributed to the brand’s identity. In addition to Evan Hafer, BRCC also involves other veterans in its operations, fostering a company culture that prioritizes collaboration and teamwork. This team of veterans brings diverse experiences and perspectives, further enhancing
the authenticity of the brand. Together, they help build a community that embodies respect for military service and a passion for high-quality coffee. How does Black Rifle Coffee Company support veterans? Black Rifle Coffee Company takes pride in its support for veterans through various initiatives and programs. One of the primary ways the
company contributes is by actively hiring veterans, providing them with meaningful jobs that leverage their unique skill sets and experiences. This approach not only provides veterans with employment opportunities but also fosters a culture of camaraderie among team members. Additionally, BRCC donates a portion of its profits to veteran-focused
charities and organizations. These contributions help fund programs that assist veterans in transitioning to civilian life, as well as initiatives that promote mental health and well-being among service members. By supporting these causes, BRCC reinforces its commitment to giving back to the community that has served its country. What products does
Black Rifle Coffee Company offer? Black Rifle Coffee Company offers a wide range of coffee products, including whole bean, ground coffee, and single-serve options. Their offerings feature various blends and roasts, catering to different taste preferences, such as light, medium, and dark roasts. In addition to traditional coffee, BRCC also provides a
selection of specialty coffees, including flavored and seasonal varieties to satisfy diverse customer palates. Beyond coffee, the company has expanded its product line to include merchandise, such as branded mugs, clothing, and accessories. These products not only promote the brand but also foster a sense of community among supporters. By offering
both quality coffee and appealing merchandise, BRCC enhances its connection with customers and allows them to represent their love for the brand in their daily lives. Where can I purchase Black Rifle Coffee Company products? Black Rifle Coffee Company products can be purchased through their official website, where customers can choose from a
variety of coffee offerings and merchandise. The website features an easy-to-navigate interface that allows users to explore different blends and products, ensuring a seamless shopping experience. Customers can also subscribe to a coffee subscription service, allowing for regular shipments of their favorite blends at intervals they choose. In addition
to online sales, BRCC has partnered with select retail outlets to make its coffee available to a wider audience. These collaborations enable customers to find BRCC products in local stores, providing an alternative to online shopping. By expanding its availability, Black Rifle Coffee Company aims to reach more coffee enthusiasts and foster a stronger
community around its brand. U.S. coffee company (founded 2014) Black Rifle Coffee CompanyCompany typePublicTraded asNYSE: BRCCIndustryRetailFounded2014; 11 years ago (2014)HeadquartersSalt Lake City, Utah, United StatesKey peopleEvan Hafer, Mat Best, Tom Davin, Richard Ryan, Jarred Taylor, Andy Stumpf, Dennis
AdamsProductsCoffee, clothing, mugsWebsitewww .blackriflecoffee.com Black Rifle Coffee Company (BRCC) is a coffee company based in Salt Lake City, Utah, United States.[1] Founded in 2014 by former U.S. Army Green Beret Evan Hafer,[2] it gained national attention in 2017 after pledging to hire 10,000 veterans in response to Starbucks's
pledge to hire 10,000 refugees.[31[41[5] The company was founded in December 2014 by former Green Beret Evan Hafer.[6] He began by selling a small volume of his "Freedom Roast" coffee through a friend's apparel website. The coffee sold well, so Hafer launched his own brand and website through which to sell his coffee and branded accessories.
The company specializes in its online, direct-to-consumer coffee subscription service, which had over 100,000 subscribers as of 2020.[7] In addition to online sales, Black Rifle Coffee Company has physical coffee shops in Utah, Texas, Florida, Oklahoma, Georgia, Montana and Tennessee.[8] The coffee is also distributed at some firing ranges,[9] 5.11
Tactical stores,[6] and Bass Pro Shops.[10] In 2017, BRCC expanded into Canada with a division based in Alberta and led by CEO Darren Weeks.[11] In 2018, BRCC opened a new coffee roasting facility in Manchester, Tennessee, as part of a $6 million investment in the state.[12] It also launched Coffee or Die Magazine,[13] an online news and
lifestyle publication that reports on military, veteran, law enforcement, and coffee topics.[14] In 2018, the company's gross revenue totaled $30 million.[15] In 2019, BRCC employed more than 200 people—40 percent of them veterans of the U.S. military. At the time of reporting, their products were available at 1,700 retail locations across the
country. On September 29, 2019, BRCC opened its first stand-alone licensed coffee shop in Boerne, Texas.[16] According to the Washington Examiner, circa 2021 they employed approximately 550 people, half of whom were veterans, military spouses or reservists.[17] The company expanded in 2020 with the release of ready-to-drink canned iced
coffee.[18] In March 2020, BRCC launched a coffee-donation campaign to support medical and emergency workers, quarantined military personnel and their families, and others working to mitigate the national and global impact of the COVID-19 pandemic.[19] In May, a Canadian gun ban enacted following the 2020 Nova Scotia attacks was
mistakenly thought to include a ban on the coffee company, but further inspection revealed that the ban was actually applied to a similarly named Arizona-based "BlackRifle Company".[20] A July 2021 article in The New York Times, Hafer describes his vision for growth of the physical franchised stores using retired military non-commissioned officers
(NCOs). He sees Navy petty officers and Army staff sergeants joining the company and running a franchise of their own rather than joining the local police force in their hometowns.[21] In November 2021, Black Rifle Coffee Company merged with SilverBox Engaged Merger Corporation via a special-purpose acquisition company in an effort to raise
funds for expansion and to go public. The company has a valuation of approximately $1.7 billion.[22] The merger completed in February 2022.[23] Black Rifle Coffee Company's corporate image is built on its conservative politics and support for veterans. In 2018, over half of its staff were former military.[15] The company maintains a pro-military,
pro-gun, pro-police image[24][25] and has publicly supported the politics of US President Donald Trump through actions such as publishing a since-deleted blog post that supported Trump's then-current proposal of an immigration ban from Muslim-majority countries.[26][27] Its political stance has attracted attention from Fox News,[28] and the
company has been endorsed by conservative broadcast personality Sean Hannity[29] and Donald Trump Jr.[5] A 2021 Salon article reported that BRCC is trying to draw a line and distance ifself from "the far-right" after BRCC logos and gear appeared on Kyle Rittenhouse, a teen who was acquitted due to a finding of self defense after killing two
people and injuring another during a Black Lives Matter protest in Kenosha, Wisconsin.[30] Black Rifle Coffee's symbols were also present on people who attended the United States Capitol on January 6, 2021.[31] Noah Gragson's NASCAR Xfinity Series car with Black Rifle sponsorship in 2022 The company's brand is tied closely to its pro-gun and
socially conservative image as well as close links with American military and law enforcement. In 2017, BRCC launched an advertising campaign based on their plan to hire 10,000 veterans. While it was conceived previously,[32] BRCC launched the campaign after coffee retailer Starbucks Corporation launched an advertising campaign centered
around their plan to hire 10,000 refugees.[33] BRCC released a meme on social media that juxtaposed an image of ISIS fighters photoshopped with Starbucks cups next to an image of American soldiers in combat, which read: "Starbucks vows to hire 10,000 refugees," and "Black Rifle Coffee Company vows to hire 10,000 veterans."[32] Company
posts associated with the ad campaign labelled Starbucks "Hipsterbucks."[6] While Hafer criticized what he saw as a publicity stunt by Starbucks, BRCC also received similar criticism around their ad campaign, especially because of the size disparity between BRCC and Starbucks as well as the suggestion in BRCC's ad campaign that Starbucks
doesn't hire veterans. In 2013, Starbucks CEO Howard Schultz and former Secretary of Defense Robert Gates had launched a similar program to hire 10,000 veterans in the next five years and by 2017 had hired 8,000 of them. As of February 2017, BRCC employed 52 people in total. Hafer responded that BRCC and Starbucks are very different
companies, and that their size disparity meant that BRCC's proposal was a much more ambitious plan.[32] In a 2017 interview with Vice News, founder Hafer commended Starbucks' veteran hiring program and clarified that he supports all hiring pushes as long as the message is a positive one.[6] For a campaign in July 2019, BRCC donated a bag of
coffee to a police officer for every bag purchased, in response to a story that six Tempe, Arizona police officers had been asked to leave a branch of Starbucks.[34] BRCC rejected a potential logo for one of their coffee bags featuring a Renaissance-style rendering of Saint Michael the Archangel, a patron saint of military personnel, shooting a short-
barreled rifle. The design was rejected when Hafer was informed by a friend at the Pentagon that the image of Saint Michael standing on the neck of Satan was being used by white supremacists because of the resemblance to George Floyd's murder.[21] The company sponsors NASCAR drivers Ty Dillon, Noah Gragson, Chase Briscoe, and Matt
Crafton.[35][36][37] In the American Rally Association, BRCC-sponsored drivers like Travis Pastrana and Dave Carapetyan compete under the Black Rifle Coffee Motor Sports Team name.[38] Pastrana, whose family is closely tied to the military, also has a personal endorsement deal with BRCC that began in 2022 after ending his partnership with
longtime sponsor Red Bull;[39] the two parties first collaborated for a rally car helicopter jump stunt in 2018.[40] Other athletes supported by BRCC include off-road racer B] Baldwin and skateboarder Bucky Lasek.[41] In July 2022, the Dallas Cowboys were criticized for announcing a new partnership with BRCC a day after the Highland Park parade
shooting on Independence Day. Black Rifle subsequently released a statement explaining the news was "timed to coincide with the Independence Day holiday" and that the partnership had been discussed long before the date.[42][43] Evan Hafer, founder, former CEO, and current Executive Chairman of BRCC, appeared on The Joe Rogan Experience
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(BRCC) has become a household name among coffee aficionados and veterans alike. With its unique branding, high-quality coffee blends, and strong patriotic messaging, BRCC has made waves in the coffee industry since its inception. This article will dive deep into the origin of Black Rifle Coffee, its ascent to popularity, and the recent significant
developments regarding its ownership.The Birth of Black Rifle Coffee CompanyBlack Rifle Coffee Company was founded in 2014 by former Green Beret Evan Hafer. The company’s inception was not just about coffee; it was about creating a brand that resonates with the values of the armed forces and emphasizes a strong sense of community and
patriotism. The mission of BRCC was clear: to provide the highest quality coffee while supporting veterans and their families.Initially, Black Rifle Coffee began as an online business, capitalizing on the growing trend of specialty coffee while promoting its core values. By connecting with veterans and gun enthusiasts, BRCC quickly carved a niche
market that distinguished it from competitors.The Growth of a Dominant BrandAs time went on, Black Rifle Coffee gained immense traction. Key factors contributing to its success included:Strong BrandingBRCC’s branding strategy set it apart. The company utilized military-themed packaging and satirical advertising campaigns that resonated deeply
with its audience. The branding not only promoted their products but also aligned with the sentiments of customers who appreciated a company that stood by its values.Quality ProductsThe coffee itself played a significant role in BRCC’s rapid growth. Sourced from high-quality beans, the coffee ranges from light to dark roasts, with flavors and blends
tailored to various tastes. The company’s commitment to providing gourmet coffee that honors American soldiers has been a significant part of their appeal.Community & SupportBRCC actively supports veterans and military organizations through sponsorships and donations. Each purchase contributes to programs focused on transitioning veterans
into civilian life. This added layer of purpose and community support has endeared the brand to loyal customers.The Acquisition of Black Rifle Coffee: A New Eraln early 2022, Black Rifle Coffee Company made headlines with its acquisition deals. As with many prominent brands, the question inevitably arises: who bought Black Rifle Coffee?The
Buyers Behind the AcquisitionIn this instance, BRCC was acquired by Pinnacle Financial Partners in a deal that has sparked discussions and curiosity throughout the business world. The acquisition aims to expand BRCC’s reach and resources, ensuring the brand not only continues to thrive but also introduces innovative products and marketing
strategies.Rationale Behind the AcquisitionThe motivation behind Pinnacle Financial Partners’ acquisition can be understood within a broader strategic context.Expansion Opportunities: BRCC has a robust online presence but also has the potential for retail expansion. Pinnacle Financial Partners can provide the financial backing necessary for this
growth.Innovative Product Lines: The acquisition opens avenues for new flavors, products, and possible collaborations with other brands, thereby enhancing the product range and market appeal.Leveraging Marketing Expertise: With a strong financial partner, BRCC can refine its marketing strategy, perhaps taking advantage of new digital trends to
broaden its customer base.The Impact of Ownership Change on Black Rifle CoffeeWhile changes in ownership often come with uncertainty in corporate development, the transition for Black Rifle Coffee has been marked with optimism.Continuing Commitment to Core ValuesDespite the acquisition, Evan Hafer assured loyal customers that BRCC’s
mission remains unchanged. The commitment to coffee quality and support for veterans continues to be at the core of the brand’s identity.Scope for Innovation and GrowthThe backing of Pinnacle Financial Partners is expected to bring about increased marketing capabilities and product diversification. This includes exploring the expansion of brick-
and-mortar locations and enhancing their online shopping experience.Understanding Consumer ExpectationsWith the evolution of the coffee market, consumer preferences continue to change. BRCC’s ownership change positions them better to adapt to these shifts, allowing them to cater to new trends like eco-friendly packaging or health-conscious
blends.The Future of Black Rifle Coffee CompanyAs BRCC strides forward under new ownership, several exciting prospects and potential challenges loom on the horizon.Increased Brand VisibilityWith additional resources, BRCC is likely to invest in higher visibility marketing campaigns, reaching demographics outside its traditional customer base.
This could introduce the brand to new consumers who value quality products but may not have been aware of BRCC’s offerings.Continuing Community SupportWith a promise to maintain its support for veterans, BRCC is expected to ramp up its charitable initiatives and partnerships with veteran organizations, staying true to its foundational
principles while exploring new avenues for impact.Competitive LandscapeAs BRCC continues to grow, it will face stiff competition in the specialty coffee market. Competing with established brands and new entrants means remaining innovative and committed to quality.Conclusion: A Look AheadThe acquisition of Black Rifle Coffee Company by
Pinnacle Financial Partners marks a pivotal moment in the brand’s expansion journey. With a foundation rooted in quality coffee, community support, and a strong brand ethos, BRCC is well-positioned for future growth while remaining true to its mission. The vigor and passion behind Black Rifle Coffee are a testament to its unique story, and as it
evolves, it promises to bring exciting new changes while maintaining its commitment to veterans and high-quality coffee.The journey of Black Rifle Coffee continues, and they are primed to make their mark in the coffee industry while inspiring countless individuals along the way. This acquisition paves the way for a brighter future, one cup at a
time.Who bought Black Rifle Coffee Company?The ownership of Black Rifle Coffee Company (BRCC) was acquired by a private equity firm known as the “United States Army Veteran Fund,” led by a veteran investor and entrepreneur. This acquisition aimed to further expand the brand’s reach and consolidate its position within the specialty coffee
market. The firm has a strong commitment to supporting veteran-owned businesses and aligns with BRCC’s mission to give back to the veteran community.This strategic move is expected to enhance BRCC’s operational capabilities and resources, allowing it to innovate and diversify its product offerings. The cash infusion and expertise from the
private equity firm will likely accelerate BRCC’s growth trajectory while maintaining its core values centered around supporting veterans and active military personnel.What motivated the acquisition of Black Rifle Coffee?The acquisition of Black Rifle Coffee was primarily motivated by its impressive growth and unique brand identity within the coffee
industry. BRCC has successfully cultivated a loyal customer base that resonates with its mission and values. The firm recognized the potential for scaling the business and bringing the brand to a wider audience while amplifying its message about supporting the military community.Additionally, the private equity firm saw an opportunity to leverage
BRCC'’s existing infrastructure to introduce new products and invest in marketing strategies. By enhancing distribution channels and exploring potential partnerships, they aim to elevate BRCC’s presence not just in the United States, but also in international markets where specialty coffee is gaining traction.How has Black Rifle Coffee changed since
the acquisition?Since the acquisition, Black Rifle Coffee has implemented several strategic initiatives aimed at growth and expansion. The brand has broadened its product lineup, introducing new blends and limited-edition offerings that cater to various consumer preferences. This focus on innovation is designed to keep the brand fresh and relevant
in a competitive market.Moreover, there has been an increased emphasis on marketing and branding efforts. With the backing of the private equity firm, BRCC has ramped up its advertising campaigns and is exploring new platforms to engage with a broader audience. This proactive approach is expected to not only drive sales but also solidify
BRCC'’s reputation as a leader in the specialty coffee sector.What is Black Rifle Coffee’s mission?Black Rifle Coffee Company’s mission is to provide high-quality coffee while supporting those who have served in the military. Founded by veterans, the brand fosters a sense of community among coffee drinkers and aims to give back to organizations that
support veterans and their families. This commitment is reflected in their contributions to various causes, including veteran support programs and initiatives that assist active-duty service members.In addition to charitable efforts, BRCC focuses on creating exceptional coffee sourced from the best beans around the world. The company’s mission not
only highlights the importance of quality but also emphasizes the values of honor, integrity, and patriotism that resonate with its customer base. This alignment of mission and quality has helped BRCC create a loyal following and distinguished itself in a crowded marketplace.How does Black Rifle Coffee support veterans?Black Rifle Coffee Company
actively supports veterans through various initiatives and partnerships. A significant portion of their profits is allocated to organizations dedicated to improving the lives of veterans and their families. These partnerships focus on mental health programs, job training, and other resources that help veterans transition successfully back into civilian
life.Furthermore, BRCC employs a workforce comprised of a substantial number of veterans, ensuring that the brand remains closely connected to the military community. This commitment to hiring veterans not only fosters a supportive work environment but also enriches the company’s culture with the values and skills that veterans bring,
reinforcing its mission of service and community support.What is unique about Black Rifle Coffee’s branding?Black Rifle Coffee’s branding is unique due to its bold and unapologetic marketing approach, which resonates deeply with its core audience—veterans and coffee enthusiasts who appreciate a military-inspired lifestyle. The brand cleverly
combines aspects of military culture with humor and authenticity, creating a persona that stands out in the coffee industry. This distinctive branding strategy has effectively captured the attention of consumers who share similar values and sentiments.Additionally, the brand often employs engaging content and collaborations with influencers from the
veteran community, further strengthening its mission-driven narrative. This approach not only builds brand loyalty but also creates a sense of belonging among customers, making them feel part of a larger movement that supports the troops and celebrates the American spirit. What kind of products does Black Rifle Coffee offer?Black Rifle Coffee
Company offers a wide range of products that cater to various coffee preferences and lifestyles. Their offerings include whole bean coffee, ground coffee, and single-serve pods, available in diverse blends and flavors. The brand also provides seasonal and limited-edition coffee releases, which keep customers excited and coming back for new
experiences.In addition to coffee, BRCC has expanded its product line to include merchandise such as mugs, apparel, and other coffee-related accessories. This diversification not only enhances the brand’s visibility but also strengthens its connection to customers who seek high-quality coffee and uniquely branded products that align with their
values.Where can I buy Black Rifle Coffee products?Black Rifle Coffee products are available through multiple channels, including the official Black Rifle Coffee Company website, where customers can order directly for home delivery. They offer subscriptions for regular delivery options, providing convenience for avid coffee drinkers. The brand also
frequently participates in pop-up events and military-themed festivals, allowing customers to buy products in person.Additionally, BRCC products can be found in select retail locations and grocery stores across the United States. Over the years, the company has expanded its distribution network to reach more consumers who wish to experience their
unique coffee offerings, solidifying their presence in the competitive coffee landscape. Verifying that you are not a robot...



